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A p p r o v e d  co  n f i g u r at i o n s / C O L O RS  :  
l i n e  a r t  F l e u r - d e - l i s  ( c o n t i n u e d )

When production techniques or the visual 
environment can not appropriately support 
a multi-color identity, the following single-
color variations may be considered. 

The BSA100 identity should never be 
reversed. Each configuration has its 
own white-bounding area enabling it to 
appear on colored backgrounds. When 
the white-bounding area is visible, use its 
outer most points to begin all clear space 
measurements.

Employ good judgment when selecting the 
version to be used. The identity’s visibility 
should not be hindered by, or clash with,  
its environment. 

The BSA100 Gray version should only  
be used as a replacement for the BSA100 
Black version in cases where the color 
black at full strength would be too 
prominent. 

Each version should always appear  
in a 100 percent Pantone® version of its 
core color whenever possible. Refer to  
the color-formula chart for specific details. 

Follow the minimum-size specifications  
and use a configuration with the solid fleur-
de-lis for the most predictable reproduction 
results at small scales.
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The BSA100 configuration using the  
dimensional fleur-de-lis is only available  
for reproduction with high-quality,  
four-color process (4CP) or online (RGB).

Because of the detail in these versions,  
use great care when considering how and 
at what size the identities will be repro-
duced. If the reproduction results are 
questionable or can not be adequately 
controlled, instead use a configuration  
with the line-art fleur-de-lis.

The minimum-size specifications for the 
dimensional fleur-de-lis identities are shown 
at right, and they must not be reproduced 
smaller than these examples.

A lt e r n at e  co  n f i g u r at i o n :  D i m e n s i o n a l  F l e u r - d e - l i s
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Maintaining a consistent and legible  
representation of the BSA100 identity  
is important. Its surrounding visual envi-
ronment should always be aesthetically 
pleasing and provide proper contrast  
for adequate legibility. 

The BSA100 identity should never be 
reversed as each configuration has its  
own bounding area of white enabling  
it to appear on colored backgrounds. 

When the white-bounding area is visible,  
use its outermost points to begin all  
clear-space measurements.

If the “stacked with text and border” 
configuration is used, be sure that its blue 
frame is appropriately visible. If the frame’s 
visibility is questionable, opt for another 
version without a border.

The following visuals are just a few  
examples of identities appropriately  
placed on various environments.

B EST    PRA   C TI  C ES  :  W o r k i n g  W i t h  C O L O R
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While not every example is shown at right, 
these samples provide guidance toward not 
placing or presenting the BSA100 identity  
in less than ideal situations. 

These rules apply to all identity configura-
tions. If you have any questions, please 
send them to: 100year@netbsa.org 

B EST    PRA   C TI  C ES  :  W h at  To   Av o i d
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To accompany the BSA100 identity in  
its various materials, the BSA’s approved 
font family, Helvetica Neue, may be used. 
A few weights from the family are displayed 
at right.

If you have any questions, please send 
them to: 100year@netbsa.org 

C O M P L E M E N TA R Y  F O N T  FA M I LY

Helvetica Neue 45 Light

ABCDEFGHIJKLMONPQRSTUVWXYZ
abcdefghijklmonpqrstuvwxyz 1234567890

Helvetica Neue 55 Roman 

ABCDEFGHIJKLMONPQRSTUVWXYZ
abcdefghijklmonpqrstuvwxyz 1234567890

Helvetica Neue 65 Medium

ABCDEFGHIJKLMONPQRSTUVWXYZ
abcdefghijklmonpqrstuvwxyz 1234567890

Helvetica Neue 75 Bold

ABCDEFGHIJKLMONPQRSTUVWXYZ
abcdefghijklmonpqrstuvwxyz 1234567890

Helvetica Neue 
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A trademark is a word, symbol, design, combination 
word and design, slogan, or even a distinctive sound, 
that identifies and distinguishes the goods or services 
of one party from those of another. 

A trademark identifies the source of a product or 
service that indicates certain quality standards inherent 
in the product or services. All variances of names and 
visual representations of the Boy Scouts of America 
are considered BSA Trademarks. The BSA owns these 
trademarks and carefully manages their commercial 
use. 

PROPER USE OF BSA TRADEMARKS

You may use BSA Trademarks (but not logos, taglines 
or icons) to identify BSA products or services, provided 
such references are truthful, fair and not misleading as 
to BSA sponsorship, affiliation or endorsement of your 
company, your products or services, and you follow our 
trademark guidelines. 

You may not uses any logo, insignia, terms in common 
usage, photography or descriptive marks relating to 
Scouting that serve as a direct or indirect endorsement 
of your product or venture.

Use the proper trademark form, the appropriate 
trademark symbol(s) and an attribution statement 
acknowledging BSA’s ownership of the trademarks.

GENERAL BSA TRADEMARK GUIDELINES 

The following provides specifics regarding the use  
of BSA Trademarks:

1.	� BSA Trademarks should always present a positive 
image and uphold the values of the organization.

2.	� The organization should always be referred to as 
Boy Scouts of America. All variations of the organi-
zation’s names, including BSA, are trademarks and 
the property of the Boy Scouts of America.  

3.	� BSA Trademarks are generally restricted from use 
on items that could be construed as BSA official 
documents, publications, or advertisements, except 
when such applications are used by BSA or its local 
councils. BSA Trademarks may not be defaced, 
altered, overprinted, or dismantled in any manner.

4.	� The statutory marks (® or ™) should be placed at 
the bottom lower-third of the mark (i.e. the Universal 
Emblem, BSA Program Marks, etc.), to the right, 
and should be approximately one-third the size 
of the mark, so that it does not detract from the 
appearance of the BSA proprietary mark. In the 
case of word marks, the statutory mark should be 
placed at the upper-third of the last letter of the 
word, to the right, and approximately one-third the 
size of the last word.

5.	� The Symbol ® is used only with trademarks that 
have been registered with the U.S. Patent and 
Trademark Office whereas “TM” is typically used on 
any word or symbol that is a trademark in use, but 
is not yet registered or ahs a registration in review 
with the U.S. Patent and Trademark Office.

6.	� Reference to the BSA trademark may not be the 
most prominent visual element on your product 
or service. Your company name and/or logo, your 
product or service name, and your graphics should 
be significantly larger than the reference to BSA’s 
trademark.

7.	� Many manufacturers create unique BSA-related 
designs that they wish to reserve for their own use. 
A company may not itself claim copyright to these 
designs as they incorporate a BSA proprietary 
mark, word or phrase, which are BSA Trademarks, 
regardless of the design. Copyright ownership must 
be attributed to the BSA as follows:  
TM and © Boy Scouts of America.

G E N E R A L  B S A  T R A D E M A R K  G U I D E L I N E S




